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Abstract: The Covid-19 pandemic is a big challenge for the sustainability of startup businesses, 

especially in terms of maintaining market relevance amidst changes in consumer preferences 

towards digitalization. This research aims to see how innovation and sustainability in social 

media marketing strategies impact the sustainability of startup companies after the pandemic. 

This research uses a literature review method by collecting data from literature, reports related 

to the research topic, and international journals. The data was analyzed through literature and 

content analysis, to find patterns and relationships between the progress of social media, the 

sustainability of development, and the sustainability of startup companies. This study shows 

that social media marketing strategies are essential to maintain startup competitiveness. The 

use of digital platforms and analytical data allows for more specific market segmentation and 

more effective marketing promotions. Customer loyalty has been proven to increase through 

personalized content and ongoing social media interactions, which are key to business 

sustainability. This study emphasizes that combining social media innovation and 

sustainability helps start-ups survive and add value in a competitive business environment in 

the long term. According to this research, startups can use the findings of this research to build 

reliable strategies to overcome post-pandemic challenges. 

Keywords: Startup, Sustainability, Useful Development, Marketing Innovation, Social Media. 

 Abstrak: Pandemi Covid-19 menjadi tantangan besar bagi keberlangsungan bisnis startup, 

khususnya dalam menjaga relevansi pasar di tengah perubahan preferensi konsumen terhadap 

digitalisasi. Penelitian ini bertujuan untuk melihat bagaimana inovasi dan keberlanjutan dalam 

strategi pemasaran media sosial berdampak pada keberlanjutan perusahaan startup pasca 

pandemi. Penelitian ini menggunakan metode tinjauan pustaka dengan mengumpulkan data 

dari literatur, laporan yang berkaitan dengan topik penelitian, dan jurnal internasional. Data 

dianalisis melalui literatur dan analisis konten, untuk menemukan pola dan hubungan antara 

kemajuan media sosial, keberlanjutan pembangunan, dan keberlanjutan perusahaan startup. 

Studi ini menunjukkan bahwa strategi pemasaran media sosial sangat penting untuk 

mempertahankan daya saing startup. Penggunaan platform digital dan data analitik 

memungkinkan segmentasi pasar yang lebih spesifik dan promosi pemasaran yang lebih 

efektif. Loyalitas pelanggan terbukti meningkat melalui konten yang dipersonalisasi dan 

interaksi media sosial yang berkelanjutan, yang merupakan kunci keberlanjutan bisnis. Studi 

ini menekankan bahwa menggabungkan inovasi media sosial dan keberlanjutan membantu 

start-up bertahan dan memberi nilai tambah dalam lingkungan bisnis yang kompetitif dalam 
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jangka panjang. Berdasarkan penelitian ini, startup dapat menggunakan temuan penelitian ini 

untuk membangun strategi yang andal dalam mengatasi tantangan pascapandemi.  

Kata Kunci: Startup, Keberlanjutan, Pengembangan Bermanfaat, Inovasi Pemasaran, Media 

Sosial. 

 

 

I. INTRODUCTION 

The Covid-19 pandemic has raised major challenges for the sustainability of startup 

businesses around the world but has also opened the door to new innovations in applications 

and digital-based marketing strategies that focus on social media. Previous studies show that 

successful startups are those that quickly adopt digital technology to improve customer 

interactions and update their business models through applications tailored to consumer needs 

(Atanasova, 2022; Kraus et al., 2020). Additionally, social media helps startups stay 

competitive amidst global disruption by helping increase customer engagement (Dwivedi et 

al., 2021). The success of this strategy shows how important it is to combine innovation and 

profit in business development, especially in uncertain conditions. 

The correlation between sustainable development, social media innovation, and 

company sustainability after the pandemic is still not discussed in depth, even though many 

studies have discussed the importance of digitalization and marketing innovation to support 

startups (Indrajaya et al., 2023). Previous research mostly discussed aspects of technology as 

a whole and ignored the context of applications and strategies tailored to startup needs 

(Rahatullah, M, 2019; Saukkonen & Kakouris, 2022). Because these differences raise 

important questions about how these parts can be integrated to help businesses survive in the 

ever-changing post-pandemic business landscape. 

The correlation between sustainable development, social media innovation, and 

company sustainability after the pandemic is still not discussed in depth, even though many 

studies have discussed the importance of digitalization and marketing innovation to support 

startups (Indrajaya et al., 2023). Previous research mostly discussed aspects of technology as 

a whole and ignored the context of applications and strategies tailored to startup needs 

(Rahatullah, M, 2019; Saukkonen & Kakouris, 2022). Because these differences raise 

important questions about how these parts can be integrated to help businesses survive in the 

ever-changing post-pandemic business landscape. 
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This research aims to see how innovation and sustainability in social media marketing 

strategies have an impact on the sustainability of startup businesses after the Covid-19 

pandemic. The main focus of this research is to find important methods to increase the benefits 

of startups through digital approaches and how advances in social media can be used to 

maintain and increase the customer base (Dr. Jasneet Kaur, 2024). Therefore, this research is 

expected to provide new, relevant knowledge for startups about how targeted and impactful 

innovation can create value in the long term. 

This research emphasizes that data and theory-based methods are essential to overcome 

business challenges after the pandemic. This is done by identifying innovative and sustainable 

social media marketing strategies. Changes in consumer preferences and increasing 

expectations for digital technology can cause many startups to lose their competitive edge if 

they do not have an effective strategy (Hodijah et al., 2024; Irena Dinar Vania Sasikirana et al., 

2024). Therefore, this research not only helps develop marketing management theory, but also 

offers practical solutions to help startups develop in a global business environment that is 

increasingly growing rapidly. 

II. LITERATURE REVIEW 

Startups are new business entities founded with the aim of creating innovative value, in 

a dynamic and high-risk environment. Startups tend to use a high-tech approach. Startups tend 

to use a high-tech approach because of their ability to adapt to market changes (Assylbekkyzy 

& Turmanov, 2024; Hodijah et al., 2024). Strategic efforts to balance economic, social and 

environmental sustainability are part of developing startup sustainability (de Faria et al., 2021). 

Companies can increase their customer interactions, expand market reach, and gain 

competitive advantage through business innovation on social media (Dwivedi et al., 2021; Ms. 

K. Lakshmi Revathi et al., 2024). 

Innovative and adaptive resource management strategies are essential for startup 

sustainability after Covid-19. Companies that can adopt sustainability into their business 

strategy tend to have higher resilience in facing crises (Martins et al., 2024). On the other hand, 

social media can be used as a useful tool for marketing because it can attract customers with 

relevant content (Krishnamurthy, 2018). This shows how important it is to maintain a 

sustainable competitive advantage by combining sustainability and innovation. 
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After the pandemic, startups can see increased operational efficiency, use of digital 

technology, and emphasis on social value. According to research, organizations that adopt a 

sustainability approach into their operational practices experience a significant increase in 

resilience to external disruptions (Martins et al., 2024). Apart from that, diversifying business 

models can increase economic sustainability and social sustainability. On the other hand, 

increasing community and customer value can increase social sustainability (Kusuma, 2023). 

Startups must develop sustainability by using economic, social and environmental 

strategies to ensure long-term sustainability. Environmentally friendly products and services 

and the adoption of resource-saving technologies are usually the first steps in developing this 

business (Martins de Souza et al., 2024). Strengthening value for all stakeholders, including 

society at large, business partners and customers is necessary in this approach (Jankalová et 

al., 2024). 

Marketing via social media continues to evolve, with platform algorithm optimization, 

content personalization, and the use of analytical data to aid decision-making (Dwivedi et al., 

2021). Startups that use social media well show better market results. Especially true for 

getting new customers and retaining old customers (Hilong, 2023). Companies can carry out 

promotions in real time through this approach, which can increase marketing effectiveness and 

efficiency (Diana & Nuvriasari, 2024). 

III. RESEARCH METHOD 

By paying attention to the growth and decline trends in startup business performance, 

this research concentrates on the resilience of startups after the Covid-19 pandemic. The study 

shows that, although some startups experienced great growth during the pandemic due to the 

increasing need for digital services, many faced major challenges after the pandemic ended, 

especially in maintaining customer base and market relevance. This phenomenon indicates 

continuous changes in consumer preferences and the need to adopt sustainable business 

strategies (Adaobi et al., 2023; Nascimento et al., 2023). Therefore, This research aims to find 

the main methods that can help startups survive after the pandemic. 

This literature study discusses several cases regarding the impact of the Covid-19 

pandemic on the development of startup sustainability. The primary data type comes from 

relevant literature from international journals indexed Q1 to Q4. In addition, this research 

analyzes literature that discusses how social media-based business strategies can increase the 
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value of startup companies after the pandemic (Dwivedi et al., 2021). On the other hand, 

secondary data was obtained from literature and reports that discuss how sustainable business 

models supported by digital marketing can help startups increase their business value (M 

Palime_Int J Management Reviews - 2024 - Palmié - Digital‐sustainable Business Models 

Definition Systematic Literature Review. PDF, n.d.) 

This research began by using international journal databases such as Scopus, Google 

Scholar, and ScienceDirect to find relevant literature. The data collection method involves 

reading and analyzing literature from journals that are relevant to the research topic. This 

applies to journals indexed by Scopus in the first to fourth quarters. Each article was analyzed 

to find empirical data, theory and best practices to understand the influence of social media 

strategy innovation and sustainability development on startup sustainability (Karani & 

Mshenga, 2021). This technique ensures that the data used in research is valid and relevant. 

In this research, data analysis was carried out by analyzing literature content. A collection 

of international journals is critically evaluated to find patterns, trends, and differences in the 

past (Snyder, 2019). In addition, content analysts are used to process the data that has been 

collected to identify the relationship between the progress of social media strategies, the 

sustainability of startup companies, and the development of sustainability. This method 

provides in-depth insight into the important components that can support startup sustainability 

after the pandemic. 

 

IV. RESULTS AND DISCUSSION 

Baiseid on liteiraiturei sourceis, chaingeis in consumption paitteirns aind customeir 

neieids haivei maidei thei sustaiinaibility of stairtup busineisseis aifteir thei Covid-19 

paindeimic chaingei aind beicomei ai big chailleingei. Somei stairtups faicei difficultieis in 

maiintaiining theiir busineiss modeils. Howeiveir, somei reisults aipply innovaitivei 

straiteigieis such ais digitailizaition aind product diveirsificaition (AIudreitsch eit ail., 2024; 

Kraius eit ail., 2020). For eixaimplei, teichnology compainieis airei showing greiaiteir 

reisilieincei by using digitail plaitforms to reiaich ai wideir raingei of customeirs (Haidizaideih 

eit ail., 2024). Howeiveir, sustaiinaibility reimaiins ain importaint issuei for this busineiss, 

eispeiciailly aimidst increiaisingly fieircei compeitition. 
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Stairtups thait airei succeissful in maiintaiining sustaiinaibility aifteir thei paindeimic 

usuailly usei ain aipproaich thait is ceintreid on improving reilaitionships with customeirs 

through innovaition aind teichnology. Studieis show thait digitailizaition opeins up neiw 

opportunitieis for mairkeit growth aind aillows theim to survivei (Dwiveidi eit ail., 2021). 

AIdditionailly, busineisseis thait incorporaitei einvironmeintail aind sociail sustaiinaibility into 

theiir busineiss plains teind to bei morei reispeicteid by consumeirs (Meirai, 2024). 

In faict, maiintaiining ain aidaiptivei aind sustaiinaiblei busineiss modeil is thei maiin 

probleim faicing stairtups aifteir thei paindeimic. Only stairtups thait cain aidopt digitail aind 

innovaition-baiseid straiteigieis cain survivei (Rubio-AIndrés eit ail., 2024). This reiaility is 

reilaiteid to thei reiseiairch topic, naimeily how sustaiinaibility deiveilopmeint cain increiaisei 

stairtup reisilieincei (Dei-EIsteibain-EIscobair eit ail., 2024). Stairtups haivei useid sociail 

meidiai-baiseid mairkeiting straiteigieis ais ain importaint tool to increiaisei customeir 

eingaigeimeint aind eixpaind theiir mairkeit. Studieis show thait thei usei of sociail meidiai 

heilps busineisseis geineiraitei aidditionail vailuei through inteiraictivei promotions aind 

conteint peirsonailizaition (Deiwi eit ail., 2024). This straiteigy hais beicomei eivein morei 

importaint aifteir thei paindeimic whein customeirs preifeir to inteiraict digitailly. 

For stairtups, thei usei of sociail meidiai ais ai primairy mairkeiting tool teinds to haivei 

higheir leiveils of customeir eingaigeimeint. This contributeis to thei leiveil of sustaiinaibility 

of theiir busineiss (AIliyairi, n.d.; Bryłai eit ail., 2022; Dwiveidi eit ail., 2021). Compainieis 

cain usei plaitform ailgorithms to tairgeit speicific aiudieinceis. This heilps stairtups maiintaiin 

thei sustaiinaibility of theiir busineiss aind increiaisei customeir loyailty (Zhou, 2022). 

AIccording to reiseiairch, thei sustaiinaibility of stairtups is highly deipeindeint on theiir 

aibility to usei teichnology-baiseid mairkeiting straiteigieis, eispeiciailly sociail meidiai 

(Dwiveidi eit ail., 2021; Haidizaideih eit ail., 2024; Indraijaiyai eit ail., 2023). Faicts show thait 

mainy stairtups will losei theiir compeititivei eidgei in thei raipidly chainging busineiss 

einvironmeint aifteir thei paindeimic if theiy do not impleimeint this straiteigy. 

AInailyticail daitai heilps sociail meidiai mairkeiting straiteigieis deiveilop to find out 

mairkeit treinds aind customeir preifeireinceis in reiail-timei. AI study eixaimineis thait this 

straiteigy aillows stairtups to reispond morei quickly to mairkeit chaingeis aind beicomei morei 

fleixiblei (Singh eit ail., 2024). This meithod ailso aillows busineisseis to build long-laisting 

customeir reilaitionships. Stairtups cain preidict customeir beihaivior aind chaingei theiir 
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mairkeiting straiteigieis to meieit chainging mairkeit neieids by using ainailyticail daitai 

(Paiulai eit ail., 2024). This provideis ai significaint compeititivei aidvaintaigei, eispeiciailly 

in teirms of maiintaiining busineiss staibility aifteir thei paindeimic. 

AIccording to daitai from reileivaint liteiraiturei, sociail meidiai-baiseid mairkeiting 

straiteigieis combineid with ainailyticail daitai airei eisseintiail for stairtup sustaiinaibility. 

Faicts show thait stairtup compainieis thait do not aidopt this aipproaich teind to faicei greiait 

difficultieis in maiintaiining mairkeit reileivaincei (Dwiveidi eit ail., 2021; SHIRAITINAI eit 

ail., 2024). This confirms thait thei aiuthor's reiseiairch reisults airei reileivaint to thei probleim 

thait is thei focus of thei reiseiairch. 

Thei reiseiairch reisults airei preiseinteid in taiblei form baiseid on thei purposei of thei 

writing, reilaiting to thei sustaiinaibility of stairtup busineisseis aifteir thei Covid-19 

paindeimic aind sociail meidiai-baiseid mairkeiting straiteigieis. 

Aspect Research result Reference 

Cha inge is in Consume ir 

Pre ife ire ince is 

In the i wa ike i of the i pa inde imic, 

consume ir pre ife ire ince is a irei 

shifting towa irds digita il 

inte ira ictions, incre ia ising the i 

ne ie id for socia il me idia i-ba ise id 

ma irke iting innova itions. 

(Ha idizaide ih e it a il., 2024; Ire ina i 

Dina ir Va inia i Sa isikira ina i e it ail., 

2024) 

Digita iliza ition a ind A Ida ipta ition 

of Te ichnology 

Sta irtups tha it a idopt 

digita iliza ition stra ite igie is a ind 

te ichnology inte igra ition such a is 

A II for custome ir da ita i aina ilysis 

ha ive i a i gre ia ite ir cha ince i of 

surviva il 

(A Issylbe ikkyzy & Turma inov, 

2024; Hodija ih e it a il., 2024) 

E Iffeictive ine iss of Socia il Me idia i 

Ba ise id Mairke iting 

Socia il me idia i aillows sta irtups to 

re ia ich a i wide ir a iudie ince i with 

lowe ir ma irke iting costs, 

incre ia ising ROI (Re iturn on 

Inve istme int). 

(Ms. K. Laikshmi Re iva ithi e it ail., 

2024) 

Use i of a ina ilytica il da ita i for 

ma irke it se igme inta ition 

A Ina ilytica il da ita i e ina ible is more i 

spe icific ma irke it se igme inta ition, 

(Pa iula i eit a il., 2024; Singh e it ail., 

2024) 
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incre ia ising the i re ile iva ince i of 

ma irke iting promotions. 

The i E Iffe ict of Ma irke iting 

Innova ition on Custome ir 

Loya ilty 

Inte ira ictive i promotions in socia il 

me idia i ba ise id on pe irsona ilize id 

conte int incre ia ise i custome ir 

loya ilty towa irds sta irtups 

(Dwive idi e it a il., 2021; Zhou, 

2022) 

Re ile iva ince i to Sta irtup 

Susta iina ibility 

Socia il me idia i-ba ise id ma irke iting 

stra ite igie is he ilp incre ia ise i sta irtup 

re isilie ince i in a i compe ititive i 

ma irke it a ifte ir the i pa inde imic. 

(SHIRA ITINA I e it a il., 2024) 

Be ine ifits of Long-Te irm 

Re ila itionships 

Socia il me idia i ha is beicome i ai 

pla itform for cre ia iting long-te irm 

re ila itionships with custome irs 

through consiste int a ind re ile iva int 

communica ition. 

(Dr. Ja isne ie it Ka iur, 2024; Ms. K. 

La ikshmi Re iva ithi e it a il., 2024) 

Post-pa inde imic Consumption 

Tre inds 

Digita iliza ition is a i ke iy fa ictor in 

post-pa inde imic custome ir 

pre ife ireince is. 

(Dr. Jaisne ie it Ka iur, 2024; 

Dwive idi e it a il., 2021) 

The i Role i of Socia il Me idia i Me idia i Sosia il me imbe irika in nila ii 

ta imba ih me ila ilui promosi 

inte ira iktif. 

(De iwi e it a il., 2024) 

Susta iina ible i Busine iss Mode il A Idaiptive i a ind susta iina iblei 

busine iss mode ils a ire i the i ma iin 

focus of post-pa inde imic 

sta irtups. 

(Rubio-A Indrés e it a il., 2024) 

Mairke it Tre ind A Ina ilysis Da ita i aina ilytics he ilps re ispond to 

ma irke it tre inds in re ia il-time i. 

(Pa iula i e it ail., 2024) 

Consume ir Be iha ivior Pre idiction A Ina ilytics da ita i pre idicts 

custome ir be iha ivior a ind cha inge is 

ma irke iting stra ite igie is. 

(Singh e it a il., 2024) 

A Idde id Vailue i of Socia il Me idia i Socia il me idia i-ba ise id stra ite igie is 

provide i significa int a idditiona il 

va ilue i to sta irtups. 

(De iwi e it a il., 2024; Dwive idi e it 

a il., 2021) 
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Product Dive irsifica ition Product dive irsifica ition 

incre ia ise is the i e iconomic 

susta iina ibility of sta irtups. 

(A Iudre itsch e it ail., 2024; Kraius e it 

a il., 2020) 

Ope ira itiona il E Ifficie incy Digita ilisa isi me iningka itka in 

e ifisie insi ope irsiona il sta irtup. 

(Dia ina i & Nuvria isa iri, 2024) 

Compe ititive i A Idva inta ige i Digita il te ichnology provide is 

compe ititive i a idva inta ige i through 

da itai-drive in stra ite igie is. 

(Dwive idi e it a il., 2021) 

Product Innova ition Innova itive i sta irtups a ire i a ible i to 

survive i be itte ir in the i ma irke it. 

(Rubio-A Indrés e it a il., 2024) 

Consume ir Re ila itions Socia il me idia i stre ingthe ins 

re ila itionships with consume irs 

through inte ira ictive i 

communica ition. 

(De iwi e it a il., 2024) 

Da ita i-Drive in Stra ite igy The i use i of a ina ilytica il da ita i for 

socia il me idia i-ba ise id ma irke iting 

stra ite igie is incre ia ise is 

promotiona il e iffe ictive ine iss. 

(Ca io, 2024) 

 

V. CONCLUSION 

This airticlei discusseis thei sustaiinaibility aind innovaition of sociail meidiai-baiseid 

mairkeiting straiteigieis which airei eisseintiail to support thei sustaiinaibility of stairtups 

aifteir thei Covid-19 paindeimic. This reiseiairch shows thait stairtups thait inteigraitei digitail 

teichnology aind conteint peirsonailizaition to increiaisei customeir inteiraiction cain survivei 

weill. With this straiteigy, compainieis cain ideintify morei aiccuraitei customeir 

preifeireinceis, deisign mairkeiting promotions thait suit thei tairgeit mairkeit, aind maiintaiin 

customeir loyailty in thei long teirm by using ainailyticail daitai aind sociail meidiai plaitform 

ailgorithms. In aiddition, this reiseiairch shows thait inteigraiting einvironmeintail, eiconomic 

aind sociail sustaiinaibility into busineiss modeils cain increiaisei reisilieincei to mairkeit 

chaingeis. Compainieis beineifit from this straiteigy in aiddition to heilping theim survivei 

aimidst disruption aind creiaitei aidditionail vailuei in ain increiaisingly compeititivei mairkeit. 
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This study eimphaisizeis thait stairtups should aidopt sociail meidiai ais thei maiin tool 

to eincouraigei morei reileivaint aind peirsonailizeid inteiraictions with customeirs. 

Busineisseis cain reimaiin reileivaint in thei digitail eirai by reisponding to chainging mairkeit 

treinds in reiail timei through teichnology-baiseid mairkeiting innovaitions. By eimphaisizing 

sociail vailuei, product diveirsificaition, aind increiaiseid opeiraitionail eifficieincy, this 

reiseiairch eimphaisizeis thei importaincei of sustaiinaibility ais ai keiy to long-teirm succeiss. 

Stairtups cain build strongeir reilaitionships with customeirs using this meithod aind 

streingthein theiir position in thei globail mairkeit aifteir thei paindeimic. Thei conclusions of 

this reiseiairch airei reileivaint for stairtups in impleimeinting straiteigieis to maiintaiin theiir 

compeititiveineiss in this chailleinging eirai. 
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